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"Sis nav piemerots laiks klusajam dabam," es nesen dzird6ju

kddu muzeja kuratoru bilstam saruna, kas bija veltita jaunu

mdkslas darbu iepirk5anai. SiTsa piezime man lika aizdo-

mdties: ka tiesi mes nolemjam, kadi atteli ir piemeroti 5im

laikam?Vai Sis ir piemerots laiks ainavam? Vai vispar pastav

laiks, kas b0tu piemerots ainavam? Kas galu gala ir ainava?

Ainavu fotografijas v6sturei un teorijai veltites literatlras
klasts ir bagatrgs, un nav pamata tos Si raksta ietvaros
parstastit. Piemeram, viens no svaigakajiem SIs literaturas pa-

pildindjumiem ir tematiskais izdevums "Fotografija un ainava"

lurndla Photographies (2015,12(2)). Taja izklastiti un kop-

savilkti Eiropa aktualdkie teoretiskie skatijumi un b[tiskakie
atsl6gvdrdi, kas veltiti ainavas temai kop5 20. gs. 80. gadiem.

Mdkslas zinatniece OIga Smita norada, ka, "nacionalajam
populismam daudzviet Eiropa pier,remoties speka un apdrau-

dot Eiropas ka $eopolitskas vienibas veselumu," vinaspret
diskusijai par fotografiju un ainavu piem-rt potencials uzradit,
"ka Eiropas kontinentam rakstungas ainavas iespaidojusi ta
vienote vCsture un kultUra".l Si Zurn6la specializdevumam
ir eirocentriska ievirze (proti, tas lielakoties aplIko Vacijas,

Francijas un ltalijas procesus un personalijas, zindmu uzma-

nibu veltot ari Apvienotajai Karalistei un Spanijai), regulari
pieminot ari Savienotas Valstis, tadu raksti apskata lielako

dalu jautajumu, kas Sobrid aktuali fotografijas teorijas un vds-

tures lauka; to vid0 ir ari tadas tdmas ka "jaun5s paradibas -
postindustrialas ainavas vizualize5ana", "rado5as strat6$ijas,

ke atklet v6sturisku notikumu p6das", "globalizacijas slepto
seku vizualizesana", "telpiskais pagrieziens", "$eofotograf ija"

un "posthum6nais stavoklis".

Slraksta nol0ks savukart ir nov6rsties no Siem parbaudita-
jiem un drosajiem virzieniem, to vieta lukojot pdc alternati-
v6m pieejam, ka domet par to, vai 5is ir piemOrots laiks ainavu

fotografijai. T6del es velos paraudzities uz metaforisko datu

ainavu jeb "ainavas" lomu un nozimi popularaja fotografija.

Pirmkart, mums nepieciesams atzit, ka Saja kontekste
j6dziens "ainava" ir relikts no devi4padsmita gadsimta, kad

nesen dzimuSais fotografijas medijs mekleja savu terminolo-
giju t6lot6jmdkslas pasaul€. 5i iemesla de! mes, lai apraksti-

tu daZadu fotografisku attelu tipus laikmetigaja kultura,
joprotdm lietojam tedus terminus ka "ainava", "portrets" un

1 OIga Smith, "lntroduction: Landscape in Photography." Photographies 12(21

(2019:137-1 421, 137.
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"This really is not the time for still lifes," I recently heard a muse-

um curator say in an acquisition-related conversation. The brief

remark left me think ng, how do we decide what k nd of images

s the rlght one for our tlme? ls our time right for andscapes? ls

there any time that is r ght for landscapes? What is a landscape

actua lly?

Resources about the htstory and theory o{ landscape photog-

raphy are abundant, and there is no point n reiterating any of

them here, For example, one of the rnost recent additlons to the
llterature rs the thematic issue "Photography and Landscape" of
the Journal Photographies (2019, I2(2)). lt lays out and summariz
es current European theoretica approaches and most relevant

ke\,words n discussing landscape in photography since the

19BOs. "As national populism gathers force across European

countr es, threatening the coherence of Europe as a geo-po-

litical unity," writes art historian O ga Smith, discussion about
photography and landscape has a potential to demonstrate
"how shared history and culture shaped the andscapes of the

European continent."l The focus of the lournal's special edltion
is Eurocentric (i,e. referring most y to processes and lndividuals

from Germany, France, and ltaly, touchrng upon also the UK and

Spain) with constant references to the Un ted States, but the

1 O ga Smlth, "lntrocluction: Landscape I Photography" Phatographies 12(2)

(2019. 131-1 42),137 .

Ours can be the right time
for still lifes, landscapos,
and portraits - just let's not
call them that.
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"klusd daba", lai aritie nebOt nav parocigi vai daZkart pat
mums izdara ldda pakalpojumu, jo sev lidzi nes priek5status
par muzejiskotu tClotajmakslu. Saiknes ar pagdtnes makslu
rada nevajadzigu neskaidribu un maldino5us sal-rdzinajumus
situdcijds, kad velamies apspriest un izprast laimetlgo kultlru.

Viens Sads maldino5s salidzinajums uznira selfijam velt-rta-
jas diskusijas, kas norisindjds ap 2013.-2015. gadu., Tajds
izskan6ja daudzi viedokli, kas m0sdienu socialo mediju selfijus
pielidzindja mdkslas muzejos izstadltajiem gleznotajiem
pa5portretiem, ko iadlju5i ieverojami pagatnes mdkslinieki.
Piemdram, DZenija D2ad2a laikraksta The Guardian m0sdienu
I n sta g ra m lolog raf ij u sa lidzi naja ar Rem bra nta paSportretiem
un apgalvoja, ka "selfijs nov6r5 m0su uzmanibu, nelaudams
paveikt to, ko paveica Rembrants: paraudzities uz sevi vengi,
godigi, ta6u ar lidzjfrtibu".3 Ja izmanto Sadu lidzibu, nav grr-rti

nonakt pie secinajuma, ka m0sdienu vizuala kultura atgddina
noZdlojamu mdZo5anos, salidzinot ar pagetnes diZenumu.
Tom6r ir neperprotami skaidrs, ka Sada argumentacijas Kede
pilniba ignor6 radikali at5|ir-rgos kultOras, politiskos un socioe-
konomiskos kontekstus, kuros radusies flamu baroka gleznie-
ciba u n musd ienu fotog raf ija I n sta g ra m vietnE.

Piem6ram, musdienu populard fotografija ir dala no vizualSs
komunikacijas, kuras raditdji - at5(irlbd no gleznotajiem
renesanses un baroka kult0ra - nepieder pie Sauras augsti
apmacitu mdksl i nieku elites. Laikmetr ga populS rd fotograf ija
mitinas gaisto5u, mirkligu attelu ekonomika pret6ji gleznam -
augsw6rtigiem sava lai ka ku lt0ras artefa ktiem. I n sta g ra m

2 Sk., piemCram: Stephen Marche, 'Sorry, Your Selfie lsn't Art," Esquire, The
Culturc Blog, 201 3. gada 24. j0lijs, http://www.esquire.com/blogs/culture/
selfies-arent-art ; Roy Peter Clark, "Me, My Selfie and 1," CNN Opinion,2Ol3.
gada 23. novembris, http://www.cnn .coml2Q13/11 /23lopinion/clark-selfie-
word-of-year/; Jenna Wortham, "My Selfie, Myself;' The New YorkTimes,
201 3. gada 1 9. oklobris, http://www.nytimes.com/201 3 I'lO/20lsunday-re-
view/my-selfie-myself.html?smid=pl-share; ke ari Kandice Rawlings. "Selfies
and the History of Self-Po.trait Photogrcphy," Ortord Universiv Press
Blog, 2013. gada 21. novembris, http://blog.oup.com/2o1 3/1 1 /selfies-his-
tory-self-portrait-photography/.

3 Jenny Judge, "Rembrandt's Lessons for the Selfie Era: Why We Must Learn
to Look Again," The Guardian,2014. gada 16. oktobris, https://M.theguar-
dian.com/technolosy/2O14/ocl/'16/rembrandt-selfie-era-self-portrait.

themes the articles touch upon cover most of what is currently
debated in the field of photography theory and history, including
but not limited to sub1ects such as "visualizing the newly emer-
gent post-industrial landscapes'i "artistic strategies of uncover-
ing the traces of historic events", "visualizing the insidious etfect
of globalization," "spatial turn", "geo-photography'i and "post-hu-

man condition".

Meanwhile, the purpose of this artjcle is to depart from these
well-known and safe directions and instead seek alternative
ways of approaching the question I posed in the title, I shall do
that by looking at the metaphorical data landscape, or the role
and meaning of "landscape" in popular photography.

First of all, we need to acknowledge that the Ierm landscape
in this context is a relic from the nineteenth century when the
emerging medium of photography was looking for terminology
in the world of fine arts. Thus, we still use terms like landscape,
portrait,and still lifeto describe types of photographic images in

contemporary culture, although these terms are not helping at
all. I think that at times they are even doing a disservice to us, as
they come imbued with the notions of musealized fine arts. The
connotations with the art of the past creates unnecessary confu-
sion and misleading comparisons when we want to discuss and
understand contemporary culture.

One example of the misleading effects of one such comparison
appeared in the debates about the selfie around 2013-2015.,
Many opinions were voiced that were based on comparisons
between a selfie on today's social media and painted self-por
traits created by notable artists of the past and displayed in art
museums. For example,.lenny Judge in The Guardian compared
Ioday's lnstagram photography with self-portraits by Rembrandt
and argued that "The selfie threatens to distract us from what
Rembrandt did: looking at ourselves closely, honestly, but
compassionately,"3 Based on such comparison, it is not difficult
to conclude that today's visual culture looks like a sad mockery
if compared to the greatness of the past. However, it is obvious
that such line of argumentation completely ignores the radically
different cultural, political, and socioeconomic contexts that
have produced Dutch Baroque painting and today's lnstagram
photography.

For example, today's popular photography is part of visual com-
munication whose producers are not limited to a narrow elite of
highly skllled artists as it was with painting in Renaissance and
Baroque culture, Contemporary popular photography exists with-
in an economy of fleeting, disposable images, unlike paintings
that were highly valued cultural artifacts. lnstagram photography
is typically produced with a smartphone and meant for quick

2 See, for example: Stephen l\larche, "Sorry, Your Selfie lsn't Art," Fsquire, The Cul-
ture Blog, )u|y 24,21 03, http://wwwesquire.com/blogs/cullure/selfies-arent-art ;

Roy Peter Clark, "Me, \ly Selfie and 1," CNN Opinion, November 23, 2013. http://
unruw.cnn.com/201 3/11 /23/opinton/clark-selfie word-of-year/; Jenna Wortham,
"My Selfie, Mysell" The New York nmes, October 1 9, 201 3, http://W!wv.D,,times.
com / 20 1 3 / 1 A / 2A / sunday{eview/my-seJf ie-mysellhtml?sm id= pl-share; and
Kandice Rawlings. 'Selfies and the History of Self Portrait Photography," Oxtord
Univereity Press Blog, November 2 1, 201 3, hfip://blog.oup.coml2013/ 1 1 /sel
f ies hlstory self-poft rail-photography/.

3 lenny Judge, "Rembrandt's Lessons for the Seifie Era: Why We lvust Learn to
Look Again," The Guardian, Oalober 1 6, 201 4, https://\i\/Wlheguardian.com/
tech nology/201 4/oct/ 1 6/rem bra ndt-selfie-era-seiJ-portra it.

Laikmetiga populdrd,
fotogrdfija mitinds gaisto5u,
mirkligu att6lu ekonomikd.
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{l €-,,iii 7.3'le x
fotogrifiju lielakoties uznem ar viedtdlruni, un ta paredzeta is-
laicigai apskatei ari turpat viedtalruni, isinot laiku pa celam uz
majdm vai darbu, atS(iriba no vesturiskajam gleznam, kuras
gleznoja, lai tas tiktu apbrinotas un pastav6tu simtiem gadu.4
Pie 5i secinajuma es nonacu 2016. gada, noslEdzot selfijiem
veltitu petniecisko projektu. Saskala ar manu tabriZa ieskatu
selfijus b0tu jegpilnak apspriest ka noteiktu popularas foto-
grafijas kategoriju, kas radita socialajiem medijiem, atturoties
no maldino5a salidzinajuma ar telotajmakslas 2anru, ko sauc
par "portretu" vai "pa5portretu".5 Savukart Sodien es ierosinu
palukoties uz to, vai Sads ieskats var€tu b0t attiecinams ari uz
cita veida me$inajumiem piemerot makslas vestures termi-
nolo$iju mIsdienu fotograf ija i.

Piemeram, apgarotes gleznieciskas konotacijas, kas piemlt
vardam "ainava", var b[t maldinoSas, ja mes velamies ap-
spriest laikmetigo makslu un vizualo kultlru. Mums ir noteik-
tas gaidas attieciba uz ainavas reprezentaciju fotografija, jo
5is no t€lotajmakslas naku5ais vards saistds ar tik daudziem
pazlstamiem makslas darbiem. Tadu mums jSatceras, ka ne
tikai ainavas vards, bet ari pats tas Zanrs ir Eiropas makslas
un zinatnes tradicijas radits. Racionalo pieeju ar gleznu
klasific65anu skaidri identificejamos Zanros un no tas izrie-
to5o hierarisko 2anru iedal-rjumu ieviesa Parlzes salons, kas
pdrvaldlja makslas pasauli 18. un 19. gadsimtS. Jajauta, kads
tam sakars ar laikmetrgo fotografiju?

Sis frandu sistEmas ietekme neapSaubami iespaido ari
Sodienu. MEs bez aiztures keramies pie glezniecibas 2anru
nosaukumiem, lai aprakstitu fotog raf ijas, nemaz neaizdo-
mejoties par citam iesp6jam. Tom6r man S(iet, ka pastav
kdda tendence, kuras ietvaros prieksstats par 2anriem sak
paplaSindties tiktal, ka to nosaukumi vispar parstaj apzi-
mOt ko konkretu. Piemeram, ja paraugamies uz laikmetigo
populSro fotograf iju, lietotne lnstagram varam atrast 1 32
miljonus attelu ar birku #landscape ("ainava") un 33,6 miljonu
attelu ar bi rku # I a n d sca pe p h oto g ra p hy (" ainavas fotog raf i-
ja"). Salidzinajumam: ir tlkai 439 000 att6lu ar birku #stilllife
("klusa daba") un 109 000 #stilllifephotography (klusas dabas
lotografija). Savukart ar birku #portrait ("portrets") atrodami
112 miljoni attelu un 36,9 miljoni - ar birku #portraitphotogra-
phy("portreta fotogrdfija"). Protams, es neapgalvoju, ka Sie
skaitli norada uz kadu neapgaZamu patiesibu, tadu es tomer
uzskatu, ka tie izgaismo tendenci saistibe ar vienu noteiktu
populards fotograf ijas segmentu.

SaskarlS ar 5o manis novdroto tendenci jadomS, ka Sis patiesi
ir ainavai piemerots laiks, ja nemam vdra, ka attelu skaits ar
biku #landscape Saja gad-rjuma ir vislielakais. Si tendence
ari mudina domat, ka muzeja kuratoram, kuru es citeju esejas
s6kuma, irtaisniba un Sis nav piemerots laiks klusajam

AliseTifentale, "The Selfie: More and Less than a Self-Portrait," in Moritz
Neumriller, ed., Routledge Companion to Photography and Visual Culture
{London, New York: Routledge, 201 8: 44-58), 46.

Esmu jau padzilineti rakstrjusi par teorCtiskajem pieej6m, ar kuru paltdzibu
aplukot selfiju un mosdienu popularo fotogrefiju socielajos medijos un /n-
stagra,r ljetotnC. Sk., piem€ram, "Tiklota fotokamera darbibe: kedel ne katrs
paspor'trets ir selfijs, bet katrs selfijs ir fotogrefija", red. Santa Mieule, Rigas
Fotogrelijas bienneles 201 6 izdevums (Riga: Rigas Fotografijas biennele,
2016):74-83; un "Artofthe lvlasses: From Kodak Brownieto /nstagram,"
Networking Knowledge 8, No. 6 (201 5): 1 -1 6. /

132M j:ri:rrri

;:ri:r:;rili::: #landscapephotography #landscape*love #landscapepho

1 i_Jf RECENT

I nstagra m lietotnes ekranuzr,lCmums. Taja redzami meklOjumu rezulteti
visnesenak publicetajiem atteliem ar birku #landscape, uzfemusi Alise
Tifentale 2020. gada 1 5. februari
Screenshoi of /rstagra,fi app, show ng the resuhs o{ most recent images posted
w th the tag lliandscape, caplued on February 1 5, 2020, by A ise T fentale

o(2



Eseja / Eseja

rti LMT 6 21136

,:ffi ,nor"1"-"trokins

q2()Y
$&l Ut<eO by cihadcaner and 25 others

andrejs*strokins #andrejs-strokins #everydayerror
#Kandava #security #Latvia #Rimenes muiZa

dabam. Tadu, paraugoties, kas sl6pjas aiz plikiem skaitliem'
es ieveroju ko v6l neparastaku. Veicot meklejumu ar iepriekS-

minetajam mirk!birkam lnstagram lietotne, att6li, kas uzradas

sadalas "augstak novdrtetie" un "nesen publicetie", atklaj v6l

kadu tendenci.

viewrng also on a smartphone while commuting or killing time,

unlike histoncal paintings that were made to be revered and to

wrlhstand centuries.4 I wrote this in 2016 as a conclusion of a

selfie research pro1ect. My opinion was that it would be more

useful to discuss selfies as a particular category of popular

photography created for social medla without the misleading

comparison with fine arts genre called portralt or self-portrait.s

Today, I suggest we consrder whether the same is true regard-

ing other atternpts to apply art-historical terminology to today's

photography.

For example, the serene painterly connotations of the word

landscape can be mtsleading when we want to discuss con-

temporary art and visual culture. We have certain expectations

regarding the representatton of landscape in photography be-

cause the fine-arts name s associated with so many well-known

artworks. But we have to remember that not only the name but

also the genre itself is a product of European artistic and scien-

tific tradition. The rational classif ication of paintings into cLearly

identifiable genres and the subsequent hierarchical arrange

ment of these genres was establjshed by the Salon in Paris,

ruling the artworld throughout the eighteenth and nlneteenth

centuries. We have to ask, what contemporary photography has

to do with that?

There's no doubt that the influence of the French system has

survived until today. We comtortably use the names of paintlng

genres to describe photographs without even thinking about

different options. However, think that there's a tendency toward

expanding the understanding of these genres to the point that

their names lose any specificity at all. Looking at contemporary
popular photography, for example, we can find 132 milllon

images tagged with #landscape and 33,6 million images tagged

with #landscapephotography on lnstagram. To compare, there's

only 439 OOO images tagged wth #stllllife and 109 000 with

#stilllifephotography. lVeanwhile, there are 112 mill on mages

tagged with #portrait and 36,9 million - with #portraitphotogra-
phy. Of course, I am not claiming that these numbers represent

a unlversal truth, but nevertheless I assume they indlcate a trend

within one segment of popular photography,

The trend that I am seeing suggests that yes indeed, lt seems

that ours is the right time for landscape, as the number of imag-

es tagged with #landscape is the highest in our comparison. lt

also suggests, agreelng w th the museum curator I quoted at the

beginning of thts essay, that this ours is not a time for still lifes

Yet, looking past plain numbers, I notrced something more inter-

esting, The images that show up under the sections "top" and
"recent" searching the abovementioned hashtags on lnstagram

reveal yet another trend.

4 Al se Tifentale, "The Se f e: N,4ore and Less than a Self-Portra t," in N/oritz Ne-

umuller, ed., Routedge Companlon to Photagraphy and Visual Culture (Landan,

New Yorkr Routledge, 201 81 44-58), 46.

5 Elsewhere I have wr tten at length aboul the poss ble theorelical approaches to

cl scuss ng the sell e and conlemporary popular photography on soc al medla

and lnstagram in general See, for example, "The Networked Camera at Work:

Why Every Self-Portratt ls Not a Selfie, but Every Selfie is a Photograph', in Santa

Midule ed., Rrga Ph otag ra p hy Bien n i a I 2a 1 6 \3 ga: Rlga Photography Biennia,

201 6): 74-83; and "Art of the Masses; From Kodak Brownie to /nstagram,"

Networking Knowledge B, No. 6 (201 5); 1 I 6.

494%'ri.,

/nstagram lietotnes ekranuzlCmums,
Screenshot of /nsaagram app, captured
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Gan "augst6k nov6rt6tie", gan "nesen public6tie" att6li ar

birkam #portrait un #stilllife Sfiet aptuveni atbalsojam 5o

Zanru nosacitds definicijas telotejmaksla' Vairuma att6lu, kas

atzimdti ka portreti, redzami viens vai divi cilv6ki. Vairuma

att6lu, kas atzimeti ka klusas dabas, redzami daZddu priek5-

metu izkdrtojumi uz galda virsmas. Savukart "augstak nov6r-

t6tajos" un "nesen publicetajos" attelos ar birku #landscape
redzamas B(ietami uz labu laimi izvelEtas temas. To vidu ir
att6ls ar virieti Gap T-krekl6, fotogrAfija ar sievieti peldkos-

tima, fotografija ar sievieti restorena, vi4ai priek5a 5(ivis ar

6dienu, fotografija ar suni, fotogrefija ar motociklu, fotografija
ar m6beles detalu tuvplana un neskaitamas citas. lr ari atteli'
kuros redzamas visdaZaddka veida dabas ainavas, ka ari
att6li ar apbuvetu vidi - no plaSam pilsetas panoramam lidz

arhitektoniskas detalas tuvplanam. BieZi vien rodas iespaids'

ka mirklbirka #landscape liek lietota ka vienojo5ais termins

30
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jebkadam ar dabu saistitam tematam, tadu daudzos gadrju-
mos to lieto ari ka sinonimu "jaukam", "pievilcigam" vai varb[t
pat "mdksllnieciskam" jebkddai temai veltitam fotoattdlam.

Neliekot lieta detaliz6taku analizi, Sie noverojumi neko daudz
neatklaj. Tadu tie norada uz Sadu faktu: lai ari vCsturiska
attdlu ievietosana Zanru kategorijas joprojam pastev, popu-
ldras fotogrdfijas universs izple5as un draud izlauzties arpus
novecoju5o Zanru robeZam. Sis var6tu b0t piemerots laiks
klusajdm dabam, ainavam un portretiem - tadu nesauksim
tos ta. Ja cilveka seja, suns un 6diens var b0t ainava, tad Sis

termins ir zaudejis savu v6sturisko nozimi. Mums nepiecie-
Sams sdkt rad-rt jaunus terminus, lai aprakstitu m0su veidoto
vizualo kult[ru un daZadu fotografisko attClu tipus.

No anglu valodas tulkojusi Liene Linde.

Attelu skaits lietotnC lnstagram, kas publicCti ar mitklb'rkem #landscape, #portrait un #stilllife
The nu mber of ima ges an lnstagram tagged w th #/andscape, #portrait, ard #stillife

112000000
#portrait

439 000

#stilllife

Both the "top" and "recent" mages for #porlrait and #stjlllife
appear to somewhat correspond to the loose def nltions of
these genres in f ine arts. Most images tagged as portraits

depict one or two peop e, Most images tagged as sti I ifes
depict tabletop arrangements of d fferent oblects. Meanwbile,
"top" and "recent" images for #landscape depict a seem ngly
random m x of subjects, There is an mage of a man n a Gap
t-shir1, a photo of a wornan in a swimsu t, a photo of a woman in

a restaurant w th a plate of food in f ront of her, photos of a dog,
a motorbike, and a close-up detai of a piece of furniture, among
many other tbings. There appear also images depicting all kinds
of natural andscapes as well as images of built environment,
from vast panorarnas of cities to c oseups of archrtectura detai ,

O{tentimes, it seerns that the hashtag #landscape is used as an
umbre la term for any nature-related sublect, but in many other
cases t s used as a synonym for "nice," "cute," oT maybe even
"artsy" photo of whatever subject.

W thout more detailed analys s, these observat ons do not reveal

much. But they point to the fact tbat, wh le the historrcal,categor
zatiol of i-ages ir-to geres is str l al ve tl-s qxpa16 ng Lnrverse
of popular photography is about to break out of the outdated
genres. Ours can be the right tjme for still lifes, landscapes, and
portra ts - lust let's not cal them that, f a human face, a dog, and
food can be a landscape, then the term itse f has ost its h stor
ca rnean ng. We shou d start coining new terms to describe

the visual culture and the types of photographic images we're
producing.


